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Abstract 

This paper has as purpose to approach the opportunity of setting up social 
enterprises in the urban environment that could integrate the members of a special 
vulnerable group, of the elders, and could contribute to the preservation of cultural 
and ethnic identity. Research has been done in two communities with a mostly 
Catholic population in Neamţ and Bacău counties. The method used was the 
interview of comprehensive type carried out with six subjects in the target group, 
which followed the identification of the critical elements and the factors mobilizing 
for the participation of the community members in creating and developing these 
social enterprises. The results underline the fact that setting them up has an 
important role in the horizon of expectations of the group represented by elder 
people. For the beneficiaries, the expected changes manifest at behaviour, attitude 
and identity level. Also, the private and voluntary initiative has to be supported by 
the community 
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1. Introduction 
In recent years, a series of models of social economics has settled 

in Romania, as a form of support and consolidation for some 
communities. Considered as “the type of economics that combines 
efficiently the individual responsibility and the collective one, in view of 
producing goods and/or supplying services, in order to develop 
economically and socially a community, and having as main purpose the 
social benefit” (Asiminei, 2012, 10), social economics focuses on the 
efficient mechanisms of integration on the work market of the people 
belonging to different vulnerable social groups (Law 219/2015). 
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In this context, the study we suggest takes into account a special 
vulnerable group. We refer to elder people in rural communities who 
want to create some centres of production of popular costumes having 
a double role: a) of voluntary and private initiative that could integrate 
this workforce, respectively, b) preserving the cultural and ethnic 
identity. 

The purpose of this study that uses the research methodology 
called Grounded Theory, is not to test hypotheses preconceived by the 
researcher, but on the contrary to allow him to recognize the fact that 
he does not know enough to formulate significant hypotheses for the 
topic of research (Auerbach and Silverstein, 2003). During this 
approach, we consider the participants in the research as source of 
knowledge, experts in the phenomenon, more precisely in the field of 
preserving the cultural and ethnic inheritance, because they experiment 
it directly. In these conditions, our study wants to explore and identify 
various mechanisms that could lead to a better adherence of the target 
population to these forms of social economics. 

The objective of our study is the analysis of the utility and impact 
of creating such centres of production on the elder population in the 
rural communities. 

 
2. Methodology of research  
The strategy of research follows, as mentioned above, the 

tradition of research called Grounded Theory (the theory generated by 
data) that wants to generate a theory of some process, action or 
interaction, built on or supported by the subjective points of view of the 
participants in the research (Bloomberg and Volpe, 2008). The design 
of the study is qualitative, adequate to the objective of our research, 
that of finding out the factors that could facilitate the participation of 
the elders in the social economics. One of the most important premises 
of the qualitative research is that the social world is not stable or 
uniform, and thus there is no unique truth in the field of research that 
could be captures in data. The qualitative data are analysed inductively 
in the frame of some flexible methodological schemes, where common 
topics and patterns are searched, the analysis being often carrying out 
at the same time with the stage of gathering data.  

Our option for qualitative design is supported by some elements:  
a) The relatively exploratory character of our study due to, first 

of all, the partial lack of data in the field of social economics in Romania. 
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On the date when our study started, there was little systematic research 
on the projects of social economics as form of cultural and ethnic 
identification. 

b) The questions in our study addressed to the members of some 
communities, related to their distinct identity given by the 
consciousness of a common history or origin. This fact of consciousness 
is based on some relatively objective criteria, such as the institutions or 
common cultural and ethnic features. In this sense, the cultural/ethnic 
identity, actually as conscience, can be defined by the meaning that the 
person gives to the criteria mentioned above. We consider that here 
interferes the role that the development of a centre of social economics 
can have in activating and integrating a cultural and ethnic identity for 
the members of these communities. 

c) The objective of formulating recommendations for the future 
optimization of the field of preserving the cultural and ethnic 
inheritance, in the sense of increasing their addressability, and also of 
the maintenance of the beneficial effects on the members of the 
community involved in these social enterprises. 

We carried out a sociological research in two communities with 
mostly Catholic population in Neamţ (Săbăoani) and Bacău (Faraoani) 
counties. This research is part of a wider research regarding the origin, 
continuity and diversification of the populations of Catholic faith in the 
villages of the central area of Moldova, and the identity of the so-called 
“Ceangăi”, problem over which an atmosphere of confusion and 
uncertainty continues to hover.  

The period of research in the field was May-June 2015. The 
target group of the study was represented by the elder people, aged 
between 75 and 92, depositing the collective memory specific to each 
community. 

The method used was the interview of comprehensive type. It 
aimed at discovering the local specificity of the communities studied 
and underlining the differences between them. Also, it followed the 
identification of the critical elements and of the factors mobilizing for 
the participation of the community members to the creation of some 
social enterprises that could contribute to preserving the cultural and 
ethnic identity by the production of popular costumes specific to those 
communities. The questions were adapted to the level of understanding 
of the subjects investigated, with a language appropriate to their degree 
of understanding. The persons interviewed, three from each 
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community, agreed to do the interview. We informed the subjects about 
the confidential character of the information offered during the 
interview. The interviews took place in a known place, agreed by the 
interviewees, namely an office in the parsonage next to the church in 
each locality. 

The corpus of data gathered from the individual interviews 
underwent coding operations, based on the ranking of the importance 
of the data and the recurrences found, in order to form categories and 
topics. Afterwards, the concepts and topics were organized in a 
narrative scheme that sums up the knowledge obtained on the subjects 
of interest of the research. 

 
3. Results and discussions  
Starting from the paradigm launched by Lévi-Strauss (1978) of 

knowledge of man based on his representations and productions, our 
analysis follows two distinct and complementary directions at the same 
time: a) underlining the traditions specific to the local communities, as 
element of cultural and ethnic identity; b) outlining the role of vector of 
the social enterprise in preserving the cultural and ethnic identity. 

Trying a systematization of the answers of the subjects 
investigated, regarding their cultural and ethnic identity, we notice the 
use of some criteria, such as: a) the old name of “Ceangău”, abandoned 
today in favour of “Romanian”, since it has no meaning in Romanian, 
and having a pejorative character for the Catholic population in 
Moldova, thus named; b) shared historical memories, respectively 
shared memories about a common past (coming from Transylvania to 
Moldova); c) a certain feeling of solidarity; d) several elements of 
common culture, including religion, habits, language and, we underline, 
the traditional wear as cultural product. 

The nature and intensity of the cultural dimensions and the 
sense of the group origin and history varies according to the stress 
placed on the interviewees on one or another characteristic. Thus, in 
defining their communities, the cultural dimensions can remain 
secondary as importance comparing with the sense of common origins 
and group history. The sense of a common history represents the centre 
of the group identity and, at the same time, its uniqueness.  

On using the model of analysis suggested by Korgen (2008), we 
can consider the community as being a collective actor with its own life. 
In agreement with this point of view and representing the 
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systematization of the answers offered by the subjects investigated, the 
ethnic and cultural community is able of collective and concerted 
actions, destined to reach specific targets and objectives. In this respect, 
we can identify and remember the following constitutive elements: a) 
the group of people who define themselves as members of the cultural 
and ethnic community, or who share a common cultural and ethnic 
identity; b) the special and/or social borders or frontiers that 
distinguish between the cultural/ethnic community and the society as a 
whole, and also social markers including the belonging and/or activity 
in organizations and institutions of those communities; c) organisations 
and agents that promote the cause of that group, facilitate the access to 
various services, etc.; d) a continuous consciousness and deliberate 
effort to assure the community survival by means of activities that 
create an inheritance and celebrate a common patrimony, all followed 
actively through institutions such as family, school, church and, we 
underline again, the social enterprises. “I am giving you an example from 
us, almost nobody used to do it, people had popular wear, but kept in the 
wardrobe, with naphthalene, to preserve it and the Father went and 
fetched linen thread from somewhere in Covasna, some colourful thread 
from Sibiu and tried to form a club for women, and it had about 10-12 
women who occasionally meet at school and weave some popular 
clothing item, which does not necessarily give what it used to be, but 
almost, and tries to preserve the tradition. That’s the way to do it!” (I3 
Săbăoani). 

So we can find, in form of organizations, institutions or agencies 
involved in preserving and promoting the patrimony, the premises to 
create the social enterprises as constitutive elements of the identity of 
those communities. 

On trying a systematization of the answers of the investigated 
subjects regarding the opportunity to create some social enterprises 
that could deal with the production of popular costumes specific to the 
ethnographic areas where those localities are, we notice the fact that 
setting up those enterprises has an important role in the horizon of 
expectations of the group represented by the elders, from a utilitarian 
and symbolic perspective. 

To systemize the types of expectations noticed in the 
investigated subjects, we were inspired by the model developed by Dilts 
(2007) regarding the relations between the change of the conviction 
system and the change of behaviour. The large volume of various 
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information offered by the interviewed subjects in relation with the 
opportunity to develop some companies – social cooperatives in their 
communities, was structured according to a model based on various 
levels of expected changes. These levels are: a) behavioural, which are 
expressions of the elders’ action based on different contexts. “I like them 
[traditions, our note]! But I know I have to transmit them further, now I 
am getting closer to... who knows when... how long it will take... and I liked 
to transmit the customs and the traditional wear, especially the ancestors’ 
wear. I have to!” (I1 Săbăoani); b) the system of values, which refers 
mainly to the elders’ attitude towards the current norms of role. “As you 
realize, for them [the grandsons, our note] we do not really matter. But 
they like dressing up in traditional wear for the Romanian holidays there 
in Italy. I want to teach her, but she does not have time.” (I2 Săbăoani); c) 
a new identity (different from the cultural and ethnic one, but an 
extension of it, and in support to it) assumed by the internalization of 
the new system of values. “They can be preserved [the traditions, our 
note], since I can see that there..., if they [abroad, our note] started to 
preserve the traditions better than home, to prove there that they are 
Romanians and householders, as we are from home... And we do nothing? 
If those in higher positions do nothing, they will lose everything. But that’s 
what I think, that we can help them.” (I1 Faraoani). 

In other words, the elders in the two communities want to create 
some social enterprises. They feel the need to change. Facing the 
depopulation of the localities because of the massive migration of the 
segment of young population, the creation of social enterprises brings 
multiple advantages when it comes to behaviour, attitude and identity, 
for their beneficiaries. “[In old times, our note] there was more joy, a 
larger population, traditions used to be preserved better, isn’t it? Now, 
less traditions, rare holidays, but they still wear the popular costume and 
they still weave. What would it be? Yes, you should know that they still... 
Who wants, goes on with the tradition. Those who want. Church does its 
duty, we do ours...” (I2 Săbăoani). 

Moreover, based on the projections of the subjects investigated, 
we can identify a series of stages in carrying out the wanted changes at 
the level of the elder people involved in the projects of social 
enterprises that preserve the cultural inheritance and ethnic identity. 

A first stage is that where the elders’ discontentment is 
expressed, against the current norms of role. The discontentment is 
noticed in their descriptions by sanctioning their own behaviour, first of 
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all not being involved in the possible projects of social economics. “For 
others to see that somebody keeps it, and the others to do it as well. 
Because you know what has happened since we met in the village and 
said I want to form a group of dances, because this is what I said, and I 
want more things [popular costumes, our note] as well, maybe I succeed 
in having several skirts like that or shirts, what do I know... They would 
give a certain look. But women gave me.”(I3 Săbăoani). 

The second stage is to build a set of gratifying behaviours. The 
gratifications come, first of all, from the promoter of the ideas of setting 
up social enterprises. As they are practised, the behaviours will bring 
changes in the elders’ attitude. “As for me, as my heart wants, I hope I 
can gather them [in the association, our note]. I hope so, because your 
heart remains where we were born, it can be... And thinking about those 
who left, I think that we can make many useful things, both for us and for 
them.” (I2 Faraoani).  

We consider that in this process of gratification it is very 
important for the local authorities to offer to the elders involved 
support and symbolic reward. 

The third necessary stage is to share the beneficial experience by 
the initiators of the social enterprises, the other members of the group. 
An important role in this process can have the group interactions 
through the meeting at the social enterprises. “You feel happy, fulfilled 
because you succeeded in doing something, I don’t know, at least I am this 
way. If I cannot work with others, and help the youth earn something out 
of it as well... These objects are priceless. Their value will always increase 
in time. Why don’t young people nowadays think about it anymore?” (I2 
Săbăoani). 

 
4. Conclusions and recommendations  
Setting up social enterprises focused on the production of 

popular costumes in various rural communities can have the role of 
integrating on the work market the people belonging to a special 
vulnerable group, of the elders, contributing at the same time to the 
preservation of the cultural and ethnic identity of those communities. 

The target group supports the setting up of these social 
enterprises and wants to get involved in their development. The main 
advantage is the change in behaviour, attitude and identity.  

The private and voluntary initiative has to be supported by the 
community. Related to this aspect, we recommend adequate support to 
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help the change. It can be structured on several levels and it refers to 
the ways that can be approached by: a) the supplier of projects of social 
economics, to assure the support for the setting up of the social 
enterprises; b) the people involved, mainly the promoters, who can 
extend the project; c) the community that has to support both the 
carrying out of the projects, and their continuation.  
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