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Mihaela Vlăsceanu is a Sociology graduate of the 
Philosophy Faculty, the University of Bucharest, 1971. In 1983 
she becomes doctor in political sciences with the thesis The 
Empiric Analysis of Social Causality. She published numerous 
studies and articles in professional magazines. Her published 
work includes The Psycho-Sociology of Organizations and of 
Leadership that was awarded by the Romanian Academy in 
1993 and also the volume entitled The Non-profit Sector, 
Contexts, Organization, Leadership, in 1996.  

The foreword of the book Social Economy and 
Entrepreneurship. An Analysis of the Non-profit Sector, 
professor Vlăsceanu states that the information presented in 
this book complete the issues already discussed in the volume 
published in 1996. 

The title Social Economy and Entrepreneurship. An 
Analysis of the Non-profit Sector catches ones attention by 
using the term „social economy” – an area of great interest in 
Romania nowadays also due to funds from the Social 
European Fund. 

The book is published by Polirom in 2010 and costs 25 
RON. 

In the introduction of the book, the author emphasizes the 
fact that the third sector, respectively the sector of social 
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economy, has been developed due to people that wished to be 
associated in a volunteer manner into organizations. For the 
definition of the third sector, professor Vlăsceanu uses terms 
as „nongovernmental sector” (the correspondent of the 
American version) but also „social economy” (the correspon-
dent of the French version). 

The first part of the book analyzes the non-profit sector and 
its representative organizations. The author makes a review of 
definitions of the non-profit sector from the perspective of Peter 
Dazkin Hall and P. Drucker and mentions the classification of 
organizations by Douglas.  

We also find information about the Anglo-Saxon perspective 
with regards to charity organizations but also about the 
Romanian perspective on the development of philantropical 
activities and of non-profit institutions. 

The focus is on economic ideas about non-profit 
organizations, the author reviewing theories such as the theory 
of public goods, the theory of preventive contract, and the 
theory of consumer’s control. In the end of the first part we find 
reasons for setting up a non-profit organization and examples 
of limitations in activities developed.  

The second part presents the most important components 
of a non-profit organization: mission, leadership model, 
marketing activities, and activities aiming to develop funds.  

The author states that nongovernmental organizations need 
to have a clear mission in order for the activities to be 
successfully planned and developed. Professor Vlăsceanu 
emphasizes the fact that non-profit organizations need to 
periodically revise their missions bearing in mind the dynamics 
and changes within the environment in which activities are 
being developed. At the same time it is underlined the 
importance of authority within non-profit organizations; the 
responsibilities held by the board and by the executive 
leadership are being detailed. The author offers examples of 
different roles of the executive director: leader, manager, 
administrator and/or entrepreneur. The focus is on the role of 
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entrepreneur that includes identification, initiation, development 
of resources and new programs that are necessary for the 
improvement of organizational performances. The same 
importance for the success of a non-profit institution is given to 
marketing activities that include market research, promotion of 
the organization on the market, and development of specific 
programs. 

The third part of the book presents the main ideas about the 
non-profit sector, the civil society, and the social 
entrepreneurship, considering of great relevance the research 
conducted by John Hopkins Comparative Nonprofit Sector 
developed within an international project. The research 
focused on studying the role, dimensions, structure, and 
funding sources of the civil society. The authors of the research 
suggest five characteristics that define the civil society: entities 
that are specific for the sector are considered as organizational 
forms; the civil society organizations are part of the private 
sector; the profit is being directed towards reaching the 
objectives of the organization; the sector has the capacity of 
self-leadership / self-governance; the participation of the 
members to activities developed by the organization is 
voluntary.  

In the context of changes produced during the last years at 
the level of organizational development the concept of 
entrepreneurship became more visible and is seen as a global 
phenomenon. This is focused on the idea of social innovation 
and on active involvement of citizens in identifying solutions to 
social problems.  

The author presents the three types of entrepreneurship: 
economic, social, and non-profit and details the specific 
characteristics of each. The economic entrepreneurship is 
mentioned through information about the definition of the term 
and its evolution, about the model suggested by Schumpeter 
and the one proposed by Peter Drucker. The information is 
completed with models of good practices that are inserted in 
text boxes for a better visibility.  
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In analyzing the social entrepreneurship, professor 
Vlăsceanu emphasizes the term by detailing its development, 
concepts, manifestations, and practices. There are also 
included subjects such as: the place of social entrepreneurs in 
the community, theoretical perspectives, and the profile of the 
social entrepreneur and of the social enterprises. 

The last type of entrepreneurship presented is the non-
profit, including examples of ideas about its benefits, about the 
difficulties the entrepreneurs face every day, and about the 
challenges faced by the non-profit organizations. These 
challenges are linked to the following aspects: the necessity to 
reconsider the relation between stability and change, 
reconsidering human resources policies, the references to the 
decision making process and to the control strategies, the 
marketing strategies as well as changing the mentality with 
regards to the policy involved in price building. 

The author makes a presentation of non-profit 
organizations, speaks of entrepreneurship but doesn’t develop 
the subject of social economy, the topic being mentioned in the 
title of the book. The information presented in the book is 
addressed to professionals with training in the area of 
entrepreneurship and of the non-profit sector and is not for a 
larger audience. 

Professor Vlăsceanu, makes a presentation of aspects 
related to the non-profit sector – the specifics of the 
organizations, their typology, leadership models adopted by 
organizations, the role and structure of global civil society and 
types of entrepreneurship - but frustrates the reader by not 
detailing information regarding the social economy. This 
information could include: the history of social economy in 
Romania and abroad, the specific legislative framework, 
models of good practices, and also recommendations for the 
development of this area. 




