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1.	 The	 gap	 between	 the	 wealthy	 and	 the	 poor	 is	
deepening	

Poverty	and	wealth	have	extremely	increased	in	Germany	in	the	last	
10	years,	fact	that	is	proved	by	a	barometer	that	compares	poverty	and	
wealth	 –	 the	 German	 Federal	 Government	 has	 recently	 published	 the	
fourth	report	that	analyzes	poverty	and	wealth	(2012).	The	Association	
Caritas	from	the	Münster	Diocese	was	always	active	in	the	last	25	years	
in	the	making	of	reports	on	poverty.	Such	reports	are	necessary	to	make	
a	rigorous	analysis	of	the	tendencies	and	of	the	circumstances	that	exist	
in	the	German	society	and	then	to	request	the	change	and	the	improve‐
ment	of	the	life	conditions	of	the	people	affected	by	these.	
Despite	the	financial	crisis,	the	German	private	patrimony	is	growing.	

In	the	first	10	percent	there	are	53	percent	of	the	total	assets,	and	the	
state	becomes	poorer.	This	rapid	growth	is	alarming;	especially	because	
of	the	fact	that,	ten	years	ago	the	percentage	was	only	45	percent.	It	is	
even	more	alarming	that	50	percent	of	households	own	only	1	percent	
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of	the	assets	(ten	years	ago	they	still	owned	4	percent).	The	employees	
and	the	consumers	contribute,	currently,	with	almost	80	percent	to	the	
governmental	 expenses,	 and	 “the	 10.000”	 from	 the	 upper	 part	 of	 the	
classification,	 participate	 with	 approximately	 12	 percent	 to	 the	 fiscal	
incomes.	These	evolutions	 contribute	 to	 a	 split	 in	 society,	 comparable	
with	the	persistent	situation	within	the	American	society.	
The	gap	between	 the	 rich	and	 the	poor	people	 is	 getting	 larger.	An	

unsaid	moral	of	our	society	is:	“You	become	rich	not	through	hard	work,	
but	 through	 capital”.	 The	 churches,	 the	 charity	 organizations,	 such	 as	
Caritas	 and	 other	 NGOs	 try	 to	 fight	 this	 tendency	 from	 an	 ethical	
perspective.	
Because	of	the	changes	 in	the	German	social	 law	that	took	place	10	

years	 ago	 (among	 which,	 the	 Hartz	 reforms),	 the	 poverty	 rate	 has	
significantly	increased	in	Germany.	If,	before	this	reform,	there	were	3,3	
million	 beneficiaries	 of	 social	 support,	 today	 we	 have	 over	 7	 million	
people	 depending	 on	 the	 social	 aid	 from	 the	 state.	 From	 1999	 until	
2009,	the	poverty	risk	in	Germany	has	grown	from	11,9	percent	to	15,3	
percent,	 for	 the	 single‐parent	 families	 and	 from	 20	 percent	 to	 51,1	
percent	 in	 the	 case	 of	 unemployed	 people.	 The	 long	 term	 unemploy‐
ment	and	the	long	term	poverty	(more	than	2	years)	have	tripled	in	the	
last	10	years.	Children	continue	to	represent	a	high	risk	of	poverty:	17,6	
percent	of	 all	 the	 couples	with	 three	or	more	 children	are	 exposed	 to	
the	 poverty	 risk	 in	 our	 country.	 Also	 the	 poverty	 risk	 for	 elders	 has	
grown	with	1	percent	in	the	last	four	years,	reaching	15,4	percent.	
In	 the	 last	10	years,	 the	 real	 salaries	have	grown	 indistinguishably,	

but	the	corporatist	profits	have	increased	with	more	than	50	percent.	In	
the	 same	 time,	 especially	 since	 the	 introduction	 of	 the	 Social	 Security	
Code,	 the	 sector	with	 small	 salaries	 and	 the	 percentage	 of	 precarious	
employment	 in	 the	 labor	 market	 have	 increased	 in	 a	 spectacular	
manner.	Over	85	percent	of	all	the	work	places	newly	created	in	the	last	
years	 in	Germany	–	 for	 example:	 temporary	work	 relationships,	mini‐
jobs,	 part‐time	 jobs	 –	massively	 contribute	 to	 the	 precarious	 employ‐
ment,	but	it	cannot	be	a	source	of	living.	The	state	pays	11	billion	Euros	
as	 allowances	 to	 the	 people	 that	 have	 such	 jobs.	 Therefore,	 the	 state	
subsidizes	 the	companies	 that	 support	 such	precarious	work	relation‐
ships.	 On	 the	 other	 hand,	 our	 fiscal	 incomes	 have	 never	 been	 as	
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significant	as	in	nowadays.	In	this	context,	we	have	in	Germany,	a	series	
of	 matters	 that	 view	 the	 equal	 distribution	 of	 resources,	 equal	 op‐
portunities	and	the	participation	of	all	persons.	
The	 unions,	 the	 political	 parties,	 the	 charity	 organizations,	 the	

beneficence	 associations	 and	 the	 NGOs	 have	 come	 up	 in	 the	 last	 few	
years	 with	 concrete	 proposals	 for	 a	 more	 equal	 redistribution	 of	
welfare	and	wealth	in	this	society.	The	growing	wealth	can	no	longer	be	
associated	with	 the	 growing	 poverty.	 The	 rich	 people	must	 get	more	
involved	 in	 the	 financing	of	 the	community	and	take	part	 in	 the	social	
expenses.	 It	 is	 necessary,	 although	 the	 political	 reality	 has	 not	 yet	
confirmed	this,	to	have	an	active	and	constant	approach	to	the	problem	
of	 poverty.	 Caritas	 from	 Germany	 has	 committed,	 in	 2012,	 to	 the	
campaign	“Poverty	makes	you	ill”	and	has	firmly	defended	the	interests	
of	 the	 people	 affected	 by	 poverty.	 Poverty	 and	 health	 are	 closely	
connected.	Whoever	is	poor,	a	long	term	unemployed	person	and	is	not	
qualified,	presents	a	higher	risk	of	getting	sick.	

2.	The	offers	that	support	survival	are	in	full	expansion	

In	 Germany,	 the	 civic	 commitment	 is	 growing.	 An	 increase	 of	 the	
support	activities,	such	as	clothing	stores,	social	canteens,	distribution	
of	 food,	universal	social	stores	are	a	 lively	expression	of	the	voluntary	
work	done	by	the	Church	and	by	Caritas.	They	also	are,	a	seismometer	
of	 inequity	 and	 of	 social	 injustice	 and,	 especially,	 of	 the	 increasing	
poverty	 in	 Germany.	 The	 large	 inflow	 of	 people	 affected	 by	 these	
services	 is	 a	 clear	 sign	 of	 the	 social	 politics	 failure	 that	 marginalizes	
more	 and	more	 parts	 of	 our	 society.	 The	 offers	 that	 support	 survival,	
sustained	also	by	Caritas,	can	represent	a	credible	and	temporary	mean,	
but	for	sure	they	are	not	a	sustainable	answer	to	poverty.	
Among	 the	 community,	 the	 support	offers	 “between	mercy	and	 the	

social	state”,	are	controversial.	The	discussions	had	with	the	volunteers	
who	take	part	in	the	support	offers	show	the	fact	that	they	regard	their	
own	labor	in	a	critical	manner.	
Meanwhile,	the	issue	whether	the	distribution	points	should	exist	or	

not	is	more	and	more	discussed.	Although	this	activity	is	regarded	as	an	
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act	of	“mercy”,	it	is	considered	to	be	unsustainable	and	an	invitation	to	
find	 radical	 solutions	 of	 social	 assistance.	 Because	 politics	 over‐
whelmingly	appraises	the	civic	commitments	in	this	area	and	considers	
this	situation	as	being	a	completion	brought	to	the	services	offered	by	
the	state,	 the	discussions	on	 this	subject	are	very	difficult.	The	critical	
voices	expressed	in	the	public	debates	on	this	subject	are,	also,	rapidly	
labeled	as	being	unchristian.	The	relative	questions	on	the	preservation	
of	 the	 social	 and	 ethical	 dimensions	 of	 human	 dignity,	 on	 justice,	
sustainability,	 freedom	 etc.	 are	 rather	 ignored	 or	 not	 allowed.	 More	
than	that,	on	the	1st	of	 January	2011,	the	Federal	Constitutional	Court	
(the	highest	German	court	of	justice)	has	brought	again	this	subject	for	
public	debate,	following	the	court`s	decision	that	linked	human	dignity	
to	 the	 social	 state,	 and,	 as	 a	 consequence,	 the	 political	 became	 the	
guarantor	 who	 ensures	 a	 living	 orientated	 towards	 reality	 for	 adults	
and	 for	 children.	 The	 federal	 government	 must	 ensure	 a	 realistic	
calculation	based	on	the	necessity	to	ensure	the	standard	of	living,	and	
therefore,	 to	 implement	the	fundamental	Law.	The	 individual	rights	of	
people	should	not	be	damaged	by	sending	them	to	the	social	canteens	
or	 to	 other	 food	 distribution	 offices.	 These	 services	 cannot	 become	
permanent	for	someone.	
The	 Caritas	 organization	 from	 the	 Northern‐Westphalia	 Renania	

(NRW)	 recently	 made	 an	 empirical	 study	 (Selke	 and	 Maar,	 2011)	
regarding	 the	 commitment	 of	 all	 volunteers	 (quantity),	 and	 also	 the	
experiences	of	the	beneficiaries	(quality),	in	the	area	of	support	offers.	
Through	this	study,	the	range	of	Caritas	products	and	of	the	Church	in	
this	specific	field	was	assessed	in	a	differentiated	manner	for	more	than	
500	support	offers	 in	NRW	(17,8	million	 inhabitants).	This	data	 is	 the	
most	 recent	 and	 stands	 as	 a	 reference	point	 for	 the	 representation	 of	
the	 Caritas	 social‐political	 interests	 or	 for	 the	 application	 of	 the	
recommendations.	
An	estimation	of	the	beneficiaries	of	these	services	was	made	for	the	

first	 time	 in	 this	 study.	 The	 interviews	 qualified	 with	 the	 41	 benefi‐
ciaries	 outline	 the	 range	 of	 different	 types	 of	 support	 services.	 The	
results	 are	 opening	 new	 perspectives	 for	 the	 personnel	 and	 for	 the	
supporters	and	establish	new	standards	and	demands	that	apply	to	the	
support	offers.	We	shall	give	here	two	examples	of	the	Caritas	demands.	
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3.	The	 first	demand	of	Caritas:	 social	 state	must	 fight	
poverty		

The	survey	made	among	beneficiaries	(Selke	and	Maar,	2011)	clearly	
shows	 how	 little	 does	 the	 social	 German	 state	 involve	 in	 the	 fight	
against	poverty.	“For	the	beneficiaries	of	the	support	offers,	the	reality	
is	different	from	the	definition	provided	by	the	law	and	the	executorial	
provisions.	 The	 mentioned	 study	 showed	 that	 the	 large	 number	 of	
support	offers	 consolidates	poverty.	Politics	 is	 tempted	 to	 identify	 the	
support	 offers	 from	 the	 food,	 textile	 and	 real	 estate	 sector	 as	 a	 wel‐
comed	tampon	for	its	austerity	policies	in	the	disadvantage	of	the	poor.	
The	 interview	with	 the	 beneficiaries	 (Selke	 and	Maar,	 2011)	 show	 as	
clear	as	possible	how	little	the	German	social	state	is	interested	to	fight	
poverty.	 The	 beneficiaries	 believe	 that	 the	 role	 of	 these	 offers	 is	 to	
reduce	the	financial	delays	generated	by	the	precarious	work	conditions:	
“the	 work	 that	 does	 not	 ensure	 sufficient	 standards	 of	 living”,	 by	 the	
inadequate	control	norms,	and	so	on	(Caritas	in	NRW,	2011,	pp.	108).	
The	beneficiaries	say	that	they	must	accept	with	gratitude	this	“basic	

offer”	 and	must	 reconcile	 to	 the	 situation.	 The	main	 benefit	 that	 they	
see	is	that	the	existence	of	such	support	offers	may	cover	the	financial	
voids	that	the	social	state	is	generating.	Obviously,	it	is	considered	to	be	
an	“additional”	part	of	society,	“the	waste	of	the	consumist	society”.	
The	 existence	 of	 support	 offers	 in	 a	 social	 state	 supposes	 a	 clear	

juridical	position.	We	must	identify	the	causes,	the	interactions	and	the	
consequences	 of	 the	 existential	 difficulties.	 The	 connections	 between	
poverty,	unemployment,	education,	health,	daily	competencies,	and	the	
consequences	 must	 be	 analyzed	 and,	 in	 the	 end,	 some	 governmental	
measures	shall	be	requested.	Based	on	this	analysis,	Caritas	shall	draft	
the	future	support	offers.	
•	 the	distribution	of	 food	products	or	 the	social	 canteens	must	also	

be	accompanied,	besides	the	practical	needs	and	the	help,	by	a	policy	of	
public	relations.	
•	 the	 support	 offers	must	 eliminate	 the	 verification	 of	 poverty	 and	

allow	the	open	access	of	all	people.	
•	 the	 state	cannot	delegate	 its	 social	duty	 in	 the	matter	of	 the	 food	

products	distribution	to	the	society	as	a	whole	or	to	Caritas.	
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•	 the	 civic	 commitment	 must	 not	 replace	 the	 social	 governmental	
measures.	

4.	The	second	demand	of	Caritas:	the	participation	(in	
the	 social,	 community,	 economical	 and	 cultural	 proces‐
ses)	of	all	people	from	Germany	must	be	ensured	by	the	
social	state	

The	character	of	a	social	state	is	reflected	also	in	the	participation	in	
the	 entire	 social,	 community,	 economical	 and	 cultural	 goods.	 The	
conscious	participation	of	 its	 citizens	 is	 vital	 for	 a	democratic	 society.	
No	society	can	afford	to	definitively	marginalize	its	members.	This	type	
of	permanent	exclusion	is	described	by	the	beneficiaries	in	the	surveys.	
They	do	not	perceive	themselves	as	an	integrant	part	of	our	society.	The	
support	offers	are	synonyms	with	exclusion.	
In	 order	 to	 ensure	 the	 participation	 of	 all	 people	 in	 the	 life	 of	 the	

community,	it	is	necessary	to	apply	the	Christian	and	political	demand.	
This	must	 be	 understood	 as	 a	 concrete	 expression	 of	 the	 civil	 action,	
through:	
•	the	justness	of	the	distributions	and	of	the	abilities;	
•	the	conscious	participation	in	the	social	life,	
•	integration	and	free	access,		
•	 the	 ability	 and	 the	 support	 of	 self‐help	 (people	 involved,	 bene‐

ficiaries,	clients	who	will	be	offered	a	work	place).	

5.	Does	 the	 overproduction	 of	 food,	 clothes	 etc.	 offer	
opportunities	for	the	poor?	

In	Germany,	 as	 in	many	other	European	 countries,	we	 can	 observe	
for	 many	 years	 an	 overproduction	 of	 food.	 Because	 of	 the	 numerous	
food	scandals	(rotten	meat,	the	antibiotics	from	the	chicken	meat,	EHEC	
and	 so	 on),	 the	 food	 production	 and	 the	 assessment	 of	 the	 food	
products	got	the	first	place	in	the	public	debates.	The	relative	questions	
on	 these	 issues,	 on	 the	 overproduction	 of	 food,	 the	 low	 prices	 of	 the	
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products,	the	shelves	that	are	full	until	closing	hours,	the	destruction	of	
massive	quantities	of	eatable	food	have	generated	controversies.	
The	 churches	 and	 the	 charity	 organizations	 from	 Germany	 have	

constantly	offered	food	and	clothes	for	the	last	20	years.	The	situation	
got	worse	because	of	the	new	social	laws	and	because	some	relative	flat	
rules	 were	 established	 at	 the	 standard	 of	 living.	 We	 can	 observe	 a	
significant	 growth	 in	 the	 number	 of	 distribution	 centers	 for	 food	
products,	food,	clothing	both	in	the	urban	and	the	rural	areas.	
In	 this	 context,	 we	 can	 suppose	 the	 existence	 of	 some	 businesses	

between	 food	retailers,	 the	distributions	of	 food	and	 the	persons	with	
low	incomes:	
•	 the	 food	generated	by	 the	overproduction	and	by	 the	demands	of	

the	consumers	to	“always	buy	fresh	and	selected	merchandise	until	the	
closing	 of	 the	 store”	 remains	 unsold	 and/or	 is	 close	 to	 the	 expiration	
date	and	must	not	be	destroyed,	because	in	Germany	there	are	a	lot	of	
poor	people	that	do	not	have	money	to	buy	food.	
•	the	food	products	merchandisers	are	glad	because	they	do	not	have	

to	 pay	 to	 get	 rid	 of	 the	 food	 excess,	 because	 there	 is	 already	 a	 well	
organized	 system	 that	 supplies	 the	 persons	 with	 low	 incomes.	 (“The	
persons	 with	 low	 incomes	 are	 considered	 to	 be	 the	 storage	 of	 the	
wastes”).	

 	the	volunteers	involved	in	the	distribution	of	food	and	clothes	can,	
in	 this	way,	 perform	 a	 useful	 task,	 because	 there	 are	 so	many	 people	
that	do	not	have	money	to	buy	food	for	themselves.	

 	the	state	can	elude	the	responsibility	of	ensuring	a	decent	living	for	
the	 citizen	 just	 because	 there	 are	 a	 lot	 of	 food	 products	 and	 of	 other	
kind	necessary	 for	 everyday	 life	 that	 can	be	distributed	 to	 the	people	
who	lack	financial	resources.	
This	 “good”	 idea	made	 the	elimination	of	 food	waste	a	professional	

activity	by	selling	it	to	the	persons	with	low	incomes.	In	the	centre	of	all	
these	efforts	it	is	not	the	man,	but	the	interest	to	avoid	the	destruction	of	
food	products	that	are	still	usable.	Therefore	it	was	developed	a	system	
formed	 by	 food	 products	 companies,	 individual	merchandisers,	 specia‐
lized	 volunteers	 for	 the	 distribution	 of	 food	 products,	 poor	 people	 and	
the	social	laws,	with	diverse	areas	of	interest	and	win‐win	incentives.	
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6.	A	concrete	example:	the	basket	of	products	in	Ahlen	

The	transformation	of	those	affected	into	involved	people	represents	
a	 real	 challenge	 of	 the	 Caritas	 in	 the	 NRW,	 according	 to	 the	 quoted	
study.	 Therefore,	 the	 poor	 and	marginalized	 people	 are	 permitted	 to	
perform	a	 relevant	work	 to	 consolidate	 and	promote	 the	abilities	 and	
the	resources	(selling,	sorting	of	goods,	self	services,	coffee…)	In	other	
words,	people	are	given	back	the	dignity	through	work	and	they	are	no	
longer	considered	beggars.	This	happens	in	a	concrete	way	through	an	
action	that	belongs	to	the	Caritas	called	the	“The	basket	of	products”	in	
Ahlen,	 that	 distributes	 food	 products	 twice	 a	 week	 especially	 to	 poor	
people,	to	those	with	a	migrant	profile,	to	single‐parent	families,	to	the	
families	with	several	children,	 to	 the	elders.	Almost	every	week,	more	
vulnerable	people	are	being	added.	
The	 commitment	 of	 many	 volunteers	 in	 the	 team	 is	 accompanied,	

moderated,	organized	and	reflected	by	the	social	assistant	Lisa	W.,	who	
is	available	for	this	task	other	10	hours	per	week,	outside	her	activities	
as	 a	 social	 counselor	 at	 Caritas.	Her	work	 is	 a	 necessary	precondition	
for	supporting	the	professional	collaboration	between	the	beneficiaries	
and	 the	 employees	 of	 the	 project,	 who	 are,	 in	 the	 same	 time	 both	
employees	and	other	workers	(because	of	logistical	reasons).	
Originally,	 the	 clients	 were	 not	 supposed	 to	 become	 employees.	

There	 was	 the	 fear	 of	 accusations	 brought	 to	 them	 cause	 of	 a	 sup‐
posedly	 discrimination	 in	 their	 favor	when	 purchasing	 products.	 This	
type	of	accusations	can	be	fought	only	through	clear	norms.	The	social	
assistant	ensures	that	the	project	of	the	food	basket	is	not	limited	to	the	
status	of	a	give‐away,	but	is	transformed	in	a	dignified	location,	meant	
to	influence	the	political	structures	and	the	social	mentalities.	
An	important	task	of	the	social	assistant	is	to	transform	the	basket	of	

products	in	a	meeting	place.	The	people	feel	in	this	way	that	self‐esteem	
is	 being	promoted	 and	 that	 they	directly	 contribute	 to	 the	meeting	of	
some	 basic	 human	 needs.	 The	 coffee	 shop	 is	 a	 meeting	 place	 and	 a	
location	where	people	meet	and	share	their	own	experiences.	
Some	clients	are	offered	regular	cooking	and	pastry	classes	in	order	

to	 learn	new	 skills	 and	 experience	new	activities	 (what	 and	how	do	 I	
buy	 with	 my	 limited	 resources,	 how	 can	 I	 protect	 myself	 from	 the	
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advertising	and	consumerist	strategies,	how	can	I	better	plan	my	family	
life...).	
The	Caritas	Ahlen	basket	of	products	was	the	first	store	that	offered	

products	 donated	 in	 the	 Münster	 Diocese.	 The	 number	 of	 clients	 is	
relatively	stable	between	40‐70	clients	per	day.	The	barriers	are	high.	It	
is	not	easy	to	admit	your	own	poverty.	A	volunteer	says:	“I	accompanied	
a	 woman	 that	 came	 for	 the	 first	 time	 at	 the	 basket	 of	 products.	 The	
client	was	very	shy	because	of	she	feared	the	ironies”.	
It	 becomes	 more	 and	 more	 important	 how	 to	 respect	 the	 human	

dignity	of	the	client,	how	to	understand	his	feeling	of	shame.	It	is	impor‐
tant,	for	example,	to	establish	some	clear	rules	and	some	conditions	to	
have	a	 successful	 coexistence	 (mandatory	 time	 frames,	 the	 transfer	of	
the	role	of	the	beneficiary	in	the	role	of	the	employee,	the	daily	conflicts	
within	the	team	etc.).	In	addition,	it	is	relevant	to	know	the	strength	and	
the	weaknesses,	the	hopes	and	the	desires	of	the	people	that	are	facing	
poverty	and	exclusion,	to	promote	and	facilitate	the	perspectives	in	this	
charity	 offer.	 Participation	 is	 a	 step	 forward	on	 the	path	 to	 overcome	
the	fears	and	to	define	a	clearer	motivation.	
Six	days	per	week,	 two	mobile	 teams	are	collecting	alternatively,	 in	

three	shifts	or	in	one	eight	hour	shifts,	the	food	from	the	stores	or	from	
the	 branches	 of	 the	 big	 companies	 (for	 example,	 bakery	 chains	 Lidl,	
Rewe).	This	is	not	an	easy	task,	because	the	volume	of	products	is	high.	
Yet,	most	of	these	wish	to	have	long	exchanges	to	the	detriment	of	the	
short	ones.	
The	 purpose	 of	 the	 professional	 support	 and	 its	 reflection	 by	 the	

social	 assistant	 is	 the	 constant	 support	 of	 the	 team	 members’	 moti‐
vation.	Even	the	activity	for	one	basket	can	determine	someone	to	feel	
proud	or	humiliated,	 friendly	or	 indifferent,	 participative	or	 excluded.	
The	 periodical	 reunions	 of	 the	 team	 are	 a	 tool	 of	 transparent	 com‐
munication	between	all	those	involved.	
Let`s	say	that	 the	social	assistant	would	want	to	open	the	basket	of	

products	 project,	 but	 he	 is	 missing	 the	 personnel.	 Finding	 new	 em‐
ployees	is	not	such	an	easy	task,	all	 the	more	as	they	shall	be	selected	
from	the	clients.	Two	women	of	Turkish	origin	have	tried	to	work,	but	
they	 didn`t	 succeed	 in	 providing	 the	 children`s	 counseling.	 Currently,	
there	 is	a	new	client	who	 is	 interested	 to	participate.	She	has	 lost	her	
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working	place	because	the	business	was	shut	down	and	she	will	work	
on	probation.	You	never	know	what	you	can	do	until	you	try.	All	those	
who	 work	 behind	 the	 counter	 say	 it	 is	 fun,	 and	 this	 seems	 to	 be	
confirmed.	But	this	does	not	mean	that	is	always	easy	to	work	with	the	
clients.	 “Sometimes	 you	 have	 to	 deal	with	 the	 tensions”,	 confesses	 an	
attendant	 from	 the	 project.	 “There	 is	 aggressivity	 that	 occurs	 some‐
times	in	front	of	the	door,	when	everyone	wants	to	get	in	as	quickly	as	
possible,	especially	during	winter	time.”	

7.	Two	examples	of	employees	among	the	clients	of	the	
Basket	of	products	from	Ahlen		

Christel	B.,	54	years	old,	has	 lost	her	 job	 in	April	2010	because	 the	
business	shut	down,	and	thus	she	was	the	first	person	who	had	to	leave.	
Since	then	she	didn`t	find	a	paid	job.	“They	always	want	young	people,	
preferably	 25	 years	 old,	 with	 many	 years	 of	 experience”,	 she	 says.	
Sometimes	she	is	turned	down	because	her	specialization	must	be	paid	
accordingly.	 In	 the	 basket	 of	 products	 project	 she	 feels	 herself,	 she	
quickly	packages	 the	radish,	 the	cauliflower	and	 the	oranges	 from	the	
counter,	makes	the	calculations	and	jokes	around	with	the	customers.	If	
she	would	not	do	these	activities	voluntarily,	she	would	stay	home	with	
the	feeling	that	the	“ceiling	is	crashing	over	her	head”,	she	says.	
The	 volunteer	 team	 appreciates	 her	 way	 of	 being	 and	 enjoys	 her	

encouragements.	The	 tall,	 slim	woman	who	wasn`t	 inspiring	sufficient	
trust	 regarding	 the	 transportation	of	 the	heavy	vegetables	boxes	 from	
the	fridge	to	the	cash	register,	is	not	the	only	“client”	who	changed	the	
job	 and	 became	 an	 employee	 of	 the	 project.	 Christel	 B.	 Serves	 many	
clients	and	 fills	 the	shelves	with	merchandise.	Later,	 the	 roles	 change.	
The	sales‐woman	becomes	a	client,	with	the	purpose	to	purchase	cheap	
fruits,	 vegetables,	 bread	 and	 cold	 cuts	 for	 home.	 The	 month	 passes	
quickly,	 the	money	 is	 little	 and	 she	must	 survive	 from	 the	 unemploy‐
ment	allowance.	Christel	B.	was	from	the	beginning	very	much	involved,	
so	 that	 she	 forced	her	physical	 limits.	For	every	selling	day,	 she	helps	
the	 basket	 of	 products.	 Christel	 B.	 is	 of	much	 help	 because	 of	 the	 25	
volunteers	of	the	sales	team,	five	must	be	available	for	each	selling	day.	
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Six	years	ago,	Frank	T.	(46)	lost	his	job	as	a	warehouse	worker	and,	
with	all	his	relationships	he	could	not	find	anything	new.	For	two	years,	
he	has	shopped	 from	the	basket	products,	and	 then	he	was	convinced	
by	his	sister‐in‐law	to	accompany	her.	She	runs	a	white	van	donated	by	
the	 Caritas	 Ahlen.	 For	 two	 hours	 they	 have	 visited	 the	 bakeries,	 the	
discount	 shops	 and	 the	 food	 stores	 from	 Ahlen	 and	 the	 neighboring	
area.	After	 the	boxes	reach	 the	store,	some	clients	help	spontaneously	
with	 the	 unloading,	 and	 in	 few	 minutes,	 the	 van	 is	 emptied	 of	 the	
vegetables,	fruits	and	eggs	which	are	displayed	for	selling.	
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