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Study edited by React Association, Bucharest, 2011 Gheorghe Pascaru[2]  The study was coordinated by Adrian Rista, jurist and Tanas Stanciu, sociologist, together with a group of 23 collaborators, most of them working for React Association. The title Social economy: from business to social profit is a clear title and attracts the reader because of the link with the social economy field so much analysed nowadays in Romania. The material was edited by React Association, Bucharest 2011. The analysed work is structured in 12 chapters without any intro-ductory part or short summary from which the reader can get accustomed with the information that he shall find inside. 

Chapter 1: Definition of social economy The authors define the concept of social economy from the perspective of React Association. The definition represents a common effort of the association members to theoretically document and analyse the Romanian reality in this field. 
Chapter 2: Fundamental principles of social economy  This chapter shortly presents the fundamental principles of social economy: the principle of reciprocity, principle of social responsibility, 

principle of subsidiarity, principle of economic independence, principle of 
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symmetry and the principle of welfare distribution, without which this area would not function. 
Chapter 3: Values undertaken in social economy 

 The authors shortly describe each of the values undertaken in the social economy. From their point of view solidarity is based on the activity of the individual with other persons at the level of needs, interest and desires. 
Equity and social justice are necessary in a society where each individual counts. Social economy applies community justice, the one that meets the basic needs, and the distributive justice that appreciates the contribution of each individual. The equal opportunities value is in close connection with social justice and includes the expression of opinion without restrictions of sex, ethnicity, etc.  
Observing the rights and the freedoms of the person represents the mission undertaken by social economy through the activities it promotes. 
Democracy is an important value because social economy can exist only if the rules that govern it are democratic. Respect for property refers to the fact that the manner in which private or public goods are being managed does not violate the right to property. 
Decentralization reflects the fact that social economy stops where the area of common needs and interests crosses the area of large needs (national, European). 
The free market helps the development of social economy because it is part of the equitable market alongside with social economy and together give the final price of the product or of the offered service. 
Ecology is an integrant part of the field because social economy involves both the produces and the beneficiaries, and the concern for the environment is constant. 
Chapter 4: Characteristics of social economy 

 In this chapter, the authors pay a particular attention to each individual characteristic giving the reader the possibility to better understand their meaning. 



REVISTA DE ECONOMIE SOCIALĂ 
 

162 Vol. II • Nr. 4/2012 
 

The economical characteristic is represented by the fact that the social economy structures are oriented towards obtaining profit, the difference being the way in which it is used. The social characteristic, the social economy structures are involved in supporting education and professional formation programmes, activities that have an effect on the community. The community 
characteristic is detached from the social characteristic of social economy but is different in the way that it approaches the interests of the communities, not just its own needs. The associative characteristic is one of the most important characte-ristics because association is necessary in most forms of social economy. As far as the local characteristic is concerned, it represents a limitation in the activity of the players in the field. The individual 
characteristic refers to the fact that social economy starts with the person’s needs in the community. The individual represents the central point regardless of what he is: employee, entrepreneur, etc. 

Chapter 5: Social economy models This chapter gives details to the reader on more models that the author considers to be relevant for the analysed field. The formal leader model starts from the idea that the local representatives cooperate to render valuable the human, technological or financial resources in order to ensure living conditions. Social economy, through the real changes system, brings back the leader in the community. The system of social co-participation describes the social alchemist. The alchemist is symbolized by the force that puts together at the same table the investor and the community member. In this case we speak about the necessity to distribute the profit according to the decision of the social enterprise members because they know best what is needed. The social values model has at its core the individual for whom change means returning to the values and the principles that one can hardly find in modern society: solidarity, reciprocity or social respon-sibility. The community participation system recognizes the fact that there is a general interest that cannot be represented at a local level. This model 
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starts with the premise that due to technologization there is a decrease of human involvement. 
Chapter 6: Effects of social economy in the society In this chapter, the authors speak about the European Union`s Strategy 2020 that completes the Lisbon Strategy. Social economy can take over some of the activities that belonged to the public sector. The European Union regards social economy as an efficient mean in the occupational integration process of vulnerable people. 
Chapter 7: Examples of social economy in the world 

 This part of the study offers information on the pioneers of social economy and examples of good practice. Out of these we mention: entrepreneurial support, employment of vulnerable persons, market intermediation, organizational support or small income beneficiaries. 
Chapter 8: Social economy in Europe  The authors mention the state groups that recognize and accept the concept of social economy according to the International Centre of Resources and Information regarding Social Economy (CIRIES) 2007.  Also in this chapter there are described ideas from the Carta of the 

social economy principles and more examples of good practices from the European Union (the Anglo-Saxon model, the Scandinavian, continental, European model- collective regime, the south-European and Central and Eastern European regime). 
Chapter 9: Social economy in Romania 

 This field is not yet regulated by law but the structures such as the cooperatives, the Mutual Aid Funds and the protected units are considered part of social economy. 
Cooperative companies are regulated by law nr. 1/2005 regarding the organization and the operation of the cooperative updated and are economical agents with private capital. The cooperatives can be of rank 1, when they are formed of natural persons or rank 2, when they 
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include legal entities. Only rank 1 cooperatives are subject to the European principles regarding social economy. Forward, the authors present types of cooperatives: consumer co-
operatives, crafts cooperatives and agricultural production cooperatives. 

Credit cooperatives are formed in order to meet the common economical, social and cultural needs of the cooperative members. The profit is obtained by taking into consideration the capital contribution of each member and therefore violates the principle of social economy where the profit must be shared between members regardless of the individual contribution. 
Mutual Aid Funds can be formed by employees or retired persons, being the most representative social economy structures for Romania. Their activity means offering loans to their members. 
Protected units are the economical operators having at least 30% disabled persons of the total number of employees. 
Associations and foundations, according to OG26/2006 regarding associations and foundations, have the right to perform economical activities but the profit cannot be distributed to those who lead the institutions, and this fact place them in the social economy structures category. 
Chapter 10: Promoting social economy in Romania The authors present three ways through which social economy could be promoted from the perspective of the authorities: establishing the social economy identity for the activities that already exist, identifying the future social entrepreneurs and the popularity of the social economy concept at the level of the entire society.  
Chapter 11 is represented by bibliography and chapter 12 by the presentation of React Association (obtained awards, working points, obtained results). The public of this study can be a mixed one, both a specialized one because it presents useful ideas on social economy and also the public at large because the language is accessible. It does not bring any novelty elements in this field but it is a well-structured material that offers information to the reader that wishes to learn more details about social economy. 




